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Module designation Local Innovation and Creativity 

Semester(s) in which the module is 
taught 

Sixth (6th) Semester 

Person responsible for the module Dr. Triarko Nurlambang, MA 

Lecturer 1. Dr. Triarko Nurlambang, MA 
2. Ratri Candra Restuti, SSi., MSi. 

Language Bahasa Indonesia 

Relation to curriculum Elective 

Teaching methods Student-centered Learning and combination with Cooperative Learning 

Workload (incl. contact hours, self-
study hours) 

1. Lectures: 100 minutes per week per semester 
2. Assignment: 120 minutes per week per semester 
3. Independent study: 120 minutes per week per semester 
4. Minutes x weeks x semester: 340 x 14 x 1 =  4760 minutes per 

semester 
5. Midterm Examination: 100 minutes per semester 
6. Final Examination: 100 minutes per semester 
7. Total workload per semester: 4950 minutes / 82 hours 40 minutes 

Credit points 2 (Two) 

Required and recommended pre-
requisites for joining the module 

1. Thinking Geographically 
2. Principles and Perspective in Human Geography 
3. Spatial Organization of Human Activities 

Module objectives/intended learn-
ing outcomes 

After completing this course, students will be able to design and plan 
local innovation activities and creativity in urban areas 

Content 1. Introduction to innovation and local creative courses innovation 
and building ideas 

2. From ideas to reality (from ideas to reality) 
3. Innovation institution 
4. Innovation & economic growth, and innovation in a territorial 

perspective 
5. Theory and innovation strategy (regional and national innovation 

system) case of innovation case 

Examination forms - 

Study and examination require-
ments  

1. Individual Works (30%) 
2. Group Works and Presentation (20%) 
3. Mid-Term Examination (25%) 
4. Final Examination (25%) 
5.  
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Reading list Cooper, Robert G., 2001. Winning at New Product; Accelerating 
From Ideas to Launch, (3rd edition) Perseus Publishing, 
Cambridge 
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